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Vinokilo’s Charitable Giving Policy  
This is an internal document helping you determine the suitability and fitness of charitable 

initiatives in accordance with our values and our intended social and environmental impact.   

 OUR PROGRAM AND BELIEFS 

At Vinokilo, we recognize the important role that charitable, nonprofit organizations play in the 

communities where we live and work. Therefore, we hereby outline our organizational beliefs 

with regards to charitable giving, including the intended social and environmental impact of our 

company’s philanthropy, employee initiatives, and screening practices to determine fit. 
 

 Intended Social and Environmental Impact 

Any charitable giving should be in line with our company’s values and mission, which are strongly 

anchored in social and environmental impact commitments. Moreover, we would like the charities 

we support to contribute to our social and environmental impact mission. That is because we 

want our charitable giving to grow and expand our reach and organizational impact.   
 

We are generally in favor of charitable opportunities that care about the following social impact. 

Please view the points listed below as broad guidelines rather than absolute restrictions.  
 

§ Inclusivity, diversity, and equity (in fashion industry) 

§ Human and worker’s rights (in fashion production) 

§ Responsible consumption of clothing and other necessities 

§ Longevity / prolonging the lives of clothes and other necessities 

§ Accessibility of sustainable clothing and other necessities for everyone 

§ Transparency in clothing production supply chains 

§ Education initiatives related to sustainability, circular economy, and sharing initiatives 

§ Education initiatives on recycling, upcycling, and other practical sustainability skills 
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And/or initiatives that produce/care about the following environmental impact. Please view the 

points listed below as broad guidelines rather than absolute restrictions. 
 

§ Reduction of waste, water, energy, and chemicals in the fashion industry 

§ Responsible sourcing of second-hand/vintage clothing  

§ Responsible consumption and production 

§ Upcycling and recycling  

§ Creative ideas for re-using resources  

§ Environmental health 

§ Resource depletion 

§ Climate change and action 

§ Reducing CO2 emissions through circular economy models 
 

 

Screening Practices and Impact Measurement 

We are on a mission to create a more sustainable, inclusive future for all. That is why we have 

developed the following screening practices that will determine whether the charitable 

opportunity fits with vinokilo’s mission and our overall values as a company.  
 

§ Step 1: Determine whether the charity meets the fundamental criteria above of being line 

with vinokilo’s core social and/or environmental values and mission.  

§ Step 2: Determine if the charity in any way discriminates based on race, color, personal 

identity, national origin, sexual orientation, disability, political affiliation, gender, ethnicity, age, 

status as a parent, or creed. These organizations are not eligible.  

§ Step 3: Determine if the charity in any way has religious or political affiliations. These 

organizations are not eligible.  

§ Step 4: Determine if the charity receives funding from organizations that we do not support 

with our mission (e.g., companies that engage in harmful environmental practices). These 

organizations are not eligible.  

§ Step 5: In a last step, determine employee support for the charitable opportunities by 

formally (larger sums) and informally (smaller sums) asking for feedback of your colleagues.  
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Take Initiative and Guide Us 

Our leaders are not always aware of charitable opportunities. Henceforth, we encourage all 

employees to have their say. Let us know of interesting charities that we could support with 

company donations, human resources, or other forms of help. We are always keen to hear your 

thoughts and will determine fit of a charitably opportunity on an individual basis.  

 


